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E-commerce User Profile -
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Age Age Age Age
15-24 25-34 35-44 45+
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DKI
JAKARTA

Region Contribution
of Ever Use E-commerce

JAWA SUMATERA
TENGAH BANTEN UTARA DI YOGYAKARTA
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JAMBI
KALIMANTAN BARAT
KALIMANTAN SELATAN
KALIMANTAN TIMUR
KEPULAUAN RIAU
NUSA TENGGARA BARAT
RIAU
SULAWESI UTARA

BALI
LAMPUNG

SULAWESI
SELATAN

SUMATERA
SELATAN



Best of Usage Most Often -
E-commerce Platform

37%

25%
BERRYBENKA
ELEVENIA

TOKOPEDIA MATAHARI
MALL

Qo010 BLIBLI
SALESTOCK IDID
ZALORA OoLX
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Source of Information -
about E-commerce Platform

25% 24%

Ads on Social
Word-of-Mouth Media Ads on Ads on Public
(from family, (Facebook, Online Space (office Out of
friends, Twitter, Website building, mall, Home Ads
hospital, etc)

Instagram
colleagues) -
etc)
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Top 3 brands with -
the highest number of recall:

Shopee, Lazada & Tokopedia
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SHOPEE
LAZADA
TOKOPEDIA
BUKALAPAK
ELEVENIA
BERRYBENKA
SALESTOCK
BLANJA
BHINNEKA
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Most Purchased -
Categories in E-commerce

o g -
B 0 FMCG/

ags 28% Groceries . 15%
Personal Care

. 0, Home
and Cosmetics 25% Appliances
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3 Essential Marketing Strategies -
for E-commerce

Target Right
Audience

Determine Growth
Potential Area

Channels E

(e
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Contact Us

Felix Sugianto
felix@snapcart.global

www.snapcart.global
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